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What will happen to innovation in a tailspinning world economy?

An economic crisis could be the right time for your company to increase

its engagement in innovation

After the first wave of cost cutting, business models and product pipelines will be
analyzed and innovation potential (restructuring and reinvention) identified
These innovation resources have mostly to come out of internal sources

The more disruptive the innovation the more difficult it will be to succeed in those
internal struggles over funding and resources

'\

This is where our service comes in. If you are aiming at securing funding and
resources as well as at accelerating your innovation process we can help!

To succeed in today’s environment it is

necessary to establish a comprehensive

innovation management approach including Leverage you r
communication issues. in novation

Based on a solid framework with substantial manageme nt to
content, internal innovation communication

is key to utilize its

< Increasing R&D reputation and brand value fU" potential.
< Improving market success
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